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Media effect on beauty and body image

The media is a great way to connect with others, share opinions, experiences and entertain us in our everyday lives. However, the media have portrayed beauty 

and body image in a negative way. People are exposed to countless images. Magazines, billboards, social media and TV all display an attractive, tall and thin women or 

muscular, lean men. “We are constantly surrounded by all sorts of media and we construct our identities in part through media images we see,” says Arielle Cutler (2010, 

para. 3). The more our society is exposed to thin-ideal physical beauty and body, the more we are dissatisfied with our overall self. Following this essay, you will see a 

complete plan of research that will be conducted over the course of 12 weeks. The study will further investigate and validate whether or not media affects the ideals of 

beauty and body portrayal. 

The present study will determine whether women and men feel the media accurately portrays the ideal looks and body shape in magazines and social medias. 

The study will also investigate if media images influence individuals to imitate their appearance or either change lifestyles to look like them. Students studying in Northern 

Marianas College are asked to participate in this study. It helped gather opinions based on body satisfaction, comparison with the media, types of media used and most 

influential media used. Below is a schedule and process of the study. 



September 4 -17 Brainstorm research topic and question

September 18 -24 Conduct online survey

September 15 Distribute online survey to participants

September 16 - October 1 Gather as many responds

October 2 - 8 Analyze Survey data

October 9 – October 22 Gather primary resource

October 23 – November 12 Gather secondary resource

November 13 - 19 Gather and Analyze data collected

November 20 - 26 Start writing process

November 27 – Dec 3 Revision

The evolution of ideal body and physical beauty has changed over the years. Each era had different ideals based from what is shown on the 

media. Before social medias existed, television and movies were widely popular back then. Actresses and actors were looked up to as sex symbols. So 

the physical qualities we embrace today are often different with those from previous generations. From 1910 to 1960’s: Gibson girls, Marilyn Monroe, 

Elvis Presley and Twiggy where celebrities everyone wanted to look and be like (Hart, 2015). Today, modern people live in a media-saturated culture. As 

Tina Fey wrote in Bossy pants, “Now every girl is expected to have Caucasian blue eyes, full Spanish lips, a classic button nose, hairless Asian skin with 

a California tan, a Jamaican dance hall ass, long Swedish legs, small Japanese feet, the abs of a lesbian gym owner, the hips of a nine-year-old boy, the 

arms of Michelle Obama, and doll tits.”, (Hart, 2015, para. 21).



There are Media Literacy programs such as National Organization Inc., which is designed to help women and men to look behind the scenes and 

messages that advertisements produce in order to reconcile their own bodies with the view of “perfection” presented by the media. According to Arielle Cutler, 

“Media literacy programs promote an understanding of the effect media has on individual consumers and society at large. These programs aim to reveal the 

ideologies and messages embedded in the media images that we encounter on a daily basis,” (Ossola, 2010, para. 6). “When all you see is a body type that only 

two percent of the population has, it’s difficult to remember what’s real and what’s reasonable to expect of yourself and everyone else.” Arielle Cutler continues 

(Ossola, 2010, pg. 5). 

Today, society has drastically cared more about looking good and keeping up with the current trends. Everyone has different body types and features, so 

it’s unfair if society were to judge you based from what media call as the perfect ideal image of a body and beauty. Ideals, like everything else in pop culture, are 

a trend. It’s extremely important to be satisfied with one self’s physical features. Being different is all right, it’s what makes a person unique.
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BRAINSTORM
EXPOSITORY ESSAY

The topic I chose explains how the media affects body and beauty image. In today’s society, i noticed the change in how we perceive others and our self. I conducted 
a research proving how the media changes our perspective on body and beauty image. As I have researched, I found many articles that prove the media damages our view 
on how standard beauty in our society should look like. In my expository essay, I’ll include the causes to why people are influenced by the media. So it can be balanced and i 
think it will fit well on my final research report. 

_______________________________________________________________________________________________________________________________
___

OUTLINE
EXPOSITORY ESSAY

Introduction:
How does the media influence beauty and body image
Thesis: Although the media entertains us in our everyday lives, it however showcases negative impact on an individual’s perspective on body and beauty image. The media 
displays unrealistic body images and false advertisements which would likely victimize adolescent boys and girls. 

Body:
1. Unrealistic beauty and body types (Many ads shown in tv, billboards, magazine or the internet displays many unrealistic barbie dolls bodies/beauty. In the first body, I 

will explain how displaying unrealistic beauty and body types all over media will have a negative impact in an individual’s life. Support will be provided)
2. What the media promotes (Most of the times, it depends on what kind of products the media promotes. I will include the most popular ads being bought and clarify if 

they bought it to look good. Support and examples will be provided)
3.  Adolescent young girls and boys (Girls and boys ages from 10-19 goes through a phrase of puberty. For the last paragraph, I will explain how adolescent girls and boys 

are most likely to be victimized since it’s the age where they are the most valuable and insecure. Support will be provided )

Conclusion:
1. Why should we be aware
2. Restate the problems with unrealistic beauty/body images and advertisements
3. How we can change
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