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Note Taking Sheet: Reading # 1

EN101-
ONO1 Course EN-
COURSE
NAM Section
1

Topic: Media effect on plastic surgerv

With many sources to read and evaluate. yvou
need a way to keep track of the material vou may
use in vour research paper. You need to record
where vou have looked. what vou have found.
and how to find each piece of information again
(this i1s for vour bibliographyv).

Dhirections: Fill in the information below. and
keep with all of vour resources. This will help
vou when it is time to write both vour outline. pa-
per, and annotated bibliography.

1. Author’€ps Name: Mia De Graaf
2. Author’€ps Credentials: Daily Mail

3. Publisher [or title of organization]: Daily

Screens 1-2 of 12

Mail
4. Heading of Section [title of reading]: How
SELFIES are driving plastic surgery boom

among Millennials seeking a 'matural filter'
5. Year Written: February 15, 2017

6. Pages: 1

7. Website URL.: htitp:/~aww.dai-
lvmail.co.uk/health/article-4228914/How-In-
stagram-selfies-driving-plastic-surgerv-
boom.html

Main Important Supporting ERelevance to Yoor Assigament
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In this article. is it possible that any of the au-
thors might have a bias about the subject matter?
No provide examples if needed.
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Yes, the author strongly agreed the media influ-
ence millennials to get plastic surgery. “There is
a rise in yvoung people coming here for fillers.
Botox. and for sure surgery.” Dr Stafford Brou-
mand, of 740 Park Plastic Surgery™, * There's a
general acceptance that doing. whether it's sur-
gery or less invasive procedures... to make vou
feel better. look better. it's much more accepted™

Is the article timely or a bit outdated ? Timely. 7
months back.

Was it published in a reputable source? Yes.

Other important information : Referred readings
and sources on the topic.

Note Taking Sheet: Reading # 2

EN101-
ONO1 Course EN-
COURSE
NANM Section
1

Screens 3-4 of 12

With many sources to read and evaluate. vou
need a way to keep track of the material vou may
use in vour research paper. You need to record
where vou have looked, what vou have found,
and how to find each piece of information again
(this i1s for yvour bibliographyv).

Directions: Fill in the information below. and
keep with all of vour resources. This will help
vou when it is time to write both vour outline, pa-
per. and annotated bibliography.

1. Author’€ps Name: American Society of
Plastic Surgeons

2. Author’€ps Credentials: American Society
of Plastic Surgeons

3. Publisher [or title of organization]: Ameri-
can Society of Plastic Surgeons

4. Heading of Section [title of reading]: Plas-
tic Surgery Statistics Report

5. Year Written: No date
6. Pages: 25
7. Website URL: https://aww.plasticsur-

==
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In this article, is it possible that any of the au-
thors might have a bias about the subject matter?
No provide examples if needed.

N/A. the article explains the statistics data of
plastic surgery procedure per age. gender and
ethnicity.

Screens 5-6 of 12

Is the article timely or a bit outdated ? no date

provided

Was it published in a reputable source? Yes.

Other important information : Referred readings
and sources on the topic.
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Note Taking Sheet: Reading # 3

EN101-
ONO1 Course EN-
COURSE
NAM Section
1

With many sources to read and evaluate, yvou
need a way to keep track of the material vou may
use in yvour research paper. You need to record
where vou have looked. what vou have found,
and how to find each piece of information again
(this is for vour bibliographwv).

Directions: Fill in the information below. and
keep with all of vour resources. This will help

Screens 7-83 of 12

vou when it is time to write both vour outline. pa-
per. and annotated bibliography.

1. Author’4ps Name: Rachel Simmons

2. Author’€ps Credentials: Time
3. Publisher [or title of organization]: Time

4. Heading of Section [title of reading]: How
Social Media Is a Toxic Mirror
5. Year Written: August 20, 2016

6. Pages: 1

7. Website URL: http://time.com/4459153/s0-
cial-media-body-image/

Relevance to Your
Assignment
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In this article. is it possible that anv of the au-
thors might have a bias about the subject matter?
No = provide examples if needed.

No, the author clearly included statements from
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psvchologists and further research.

Is the article timelv or a bit outdated ? No. 1 vear
and 2 months ago

Was it published in a reputable source? Yes.

Other important information : Referred readings
and sources on the topic.

Note Taking Sheet: Reading # 4

EN101-
ONO1 Course EN-
COURSE
NAM Section
1

Screens 9-10 of 12

With many sources to read and evaluate, you
need a wayv to keep track of the material yvou mayv
use in your research paper. You need to record
where vou have looked, what vou have found.,
and how to find each piece of information again
(this 1s for vour bibliography).

Directions: Fill in the information below. and
keep with all of vour resources. This will help
vou when it is time to write both vour outline, pa-
per. and annotated bibliography.

1. Author’€ps Name: Dave Chaffey
2. Author’€ps Credentials: SmartInsights

3. Publisher [or title of organization]:
SmartInsights

4. Heading of Section [title of reading]:
Global social media research summary 2017

5. Year Written: April 27, 2017

6. Pages: 1

7. Website URL: http://www.smartin-
sights.com/social-media-marketing/social-me-

dia-stratesv/new-global-social-media-re-
search/

+
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In this article, i1s it possible that any of the au-
thors might have a bias about the subject matter?
No = provide examples if needed.

No. the author included statistics data

Is the article timelv or a bit outdated 7 7 months
ago

Was it published in a reputable source? Yes.

Other important information : Referred readings
and sources on the topic.

Screens 11-12 of 12
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Media effect on beauty and body image

The media is a great way to connect with others, share opinions, experiences and entertain us in our everyday lives. However, the media have portrayed beauty
and body image in a negative way. People are exposed to countless images. Magazines, billboards, social media and TV all display an attractive, tall and thin women or
muscular, lean men. “We are constantly surrounded by all sorts of media and we construct our identities in part through media images we see,” says Arielle Cutler (2010,
para. 3). The more our society is exposed to thin-ideal physical beauty and body, the more we are dissatisfied with our overall self. Following this essay, you will see a
complete plan of research that will be conducted over the course of 12 weeks. The study will further investigate and validate whether or not media affects the ideals of

beauty and body portrayal.

The present study will determine whether women and men feel the media accurately portrays the ideal looks and body shape in magazines and social medias.
The study will also investigate if media images influence individuals to imitate their appearance or either change lifestyles to look like them. Students studying in Northern
Marianas College are asked to participate in this study. It helped gather opinions based on body satisfaction, comparison with the media, types of media used and most

influential media used. Below is a schedule and process of the study.



September 4 -17

Brainstorm research topic and question

September 18 -24

Conduct online survey

September 15

Distribute online survey to participants

September 16 - October 1

Gather as many responds

October2 -8

Analyze Survey data

October 9 — October 22

Gather primary resource

October 23 — November 12

Gather secondary resource

November 13 - 19

Gather and Analyze data collected

November 20 - 26

Start writing process

November 27 — Dec 3

Revision

The evolution of ideal body and physical beauty has changed over the years. Each era had different ideals based from what is shown on the
media. Before social medias existed, television and movies were widely popular back then. Actresses and actors were looked up to as sex symbols. So
the physical qualities we embrace today are often different with those from previous generations. From 1910 to 1960’s: Gibson girls, Marilyn Monroe,
Elvis Presley and Twiggy where celebrities everyone wanted to look and be like (Hart, 2015). Today, modern people live in a media-saturated culture. As
Tina Fey wrote in Bossy pants, “Now every girl is expected to have Caucasian blue eyes, full Spanish lips, a classic button nose, hairless Asian skin with

a California tan, a Jamaican dance hall ass, long Swedish legs, small Japanese feet, the abs of a lesbian gym owner, the hips of a nine-year-old boy, the

arms of Michelle Obama, and doll tits.”, (Hart, 2015, para. 21).




There are Media Literacy programs such as National Organization Inc., which is designed to help women and men to look behind the scenes and
messages that advertisements produce in order to reconcile their own bodies with the view of “perfection” presented by the media. According to Arielle Cutler,
“Media literacy programs promote an understanding of the effect media has on individual consumers and society at large. These programs aim to reveal the
ideologies and messages embedded in the media images that we encounter on a daily basis,” (Ossola, 2010, para. 6). “When all you see is a body type that only
two percent of the population has, it’s difficult to remember what’s real and what’s reasonable to expect of yourself and everyone else.” Arielle Cutler continues

(Ossola, 2010, pg. 5).

Today, society has drastically cared more about looking good and keeping up with the current trends. Everyone has different body types and features, so
it's unfair if society were to judge you based from what media call as the perfect ideal image of a body and beauty. Ideals, like everything else in pop culture, are

a trend. It's extremely important to be satisfied with one self’'s physical features. Being different is all right, it's what makes a person unique.
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BRAINSTORM
EXPOSITORY ESSAY

The topic | chose explains how the media affects body and beauty image. In today’s society, i noticed the change in how we perceive others and our self. | conducted
a research proving how the media changes our perspective on body and beauty image. As | have researched, | found many articles that prove the media damages our view
on how standard beauty in our society should look like. In my expository essay, I'll include the causes to why people are influenced by the media. So it can be balanced and i

think it will fit well on my final research report.

OUTLINE
EXPOSITORY ESSAY

Introduction:

How does the media influence beauty and body image
Thesis: Although the media entertains us in our everyday lives, it however showcases negative impact on an individual's perspective on body and beauty image. The media

displays unrealistic body images and false advertisements which would likely victimize adolescent boys and girls.

Body:
1. Unrealistic beauty and body types (Many ads shown in tv, billboards, magazine or the internet displays many unrealistic barbie dolls bodies/beauty. In the first body, |

will explain how displaying unrealistic beauty and body types all over media will have a negative impact in an individual's life. Support will be provided)

2. What the media promotes (Most of the times, it depends on what kind of products the media promotes. | will include the most popular ads being bought and clarify if
they bought it to look good. Support and examples will be provided)

3. Adolescent young girls and boys (Girls and boys ages from 10-19 goes through a phrase of puberty. For the last paragraph, | will explain how adolescent girls and boys

are most likely to be victimized since it's the age where they are the most valuable and insecure. Support will be provided )

Conclusion:
1. Why should we be aware
2. Restate the problems with unrealistic beauty/body images and advertisements

3. How we can change
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Media effects on body and beauty image

Owver the years, the media has presented sexually based
images through movies, tv, and social medias. They let viewers
think of false expectations, illusion and information about the truth
of the physical body in the real world. Although the media has
changed the way we view things, it however has a negative impact
on an individual's perspective on body and beauty image. The me-
dia displays unrealistic body images and misleading advertise-

ments which would most likely victimize adolescent boys and girls.

In reality, many desire to look as perfect as the unrealistic
models shown on the media. The models are typically slim, tall,
light skinned, and digitally altered to a more unrealistic proportions.
The more we look at these images of others and then look to find
those same idealized characteristics in ourselves and don't find
them, the worse we feel about ourselves. Based from an ad critic
Jean Kilbourne, "Women and girls compare themselves to these
images every day and failure to live up to them is inevitable be-
cause they are based on a flawlessness that doesn’t exist” (2015,
gt on para.4). Also a statistic shows "one in four people is de-
pressed about their body, a third of women say they would sacrifice
a year of life to achieve the ideal body weight and shape, and al-
most half of girls in a recent survey think the pressure to look good
iz the worst part of being female” (Swinson, 2011, para. 3). The
more discontent with how we measure up to the media’s standard

of beauty, the more negative we perceive ourselves.

Mot to mention, ads particularly for fashion and cosmetics
are often misleading. Children and teens are exposed to over
25,000 ads in a year, and companies spend over $17 billion a year
on marketing toward children and teens. It's been reported that at
least one out of every four advertisements sends a message about
attractiveness. (Zeiger, n.d). Many misleading ads persuade wrong
eating habits and makes males and females think that those with
ideal body images have perfect lives. In this case, many luxury
fashion labels and cosmetic brands around the globe have been
using unhealthy looking models to capture female and male audi-
ence. Additionally, Rita Ching, a deputy executive director of The
Waomen’'s Foundation notes, "Most ad campaigns from fitness cen-
ters are sending unrealistic ideas of what a perfect figure should be
to the public. Mot only do they imply that slim, or even skinny,
equals beautiful, they also say that less skinny models are inferior”
(Chan, 2014, para. 8). Since then slim figures and fair skin have al-

ways been the social standard of beauty.

Then again, with all the media exposure in adolescent boys
and girls, they appear to be impacted the most. They are especially
wvulnerable to the media due to the biological changes undergoing
in their bodies during puberty. In addition, the media plays an im-
portant role in their personality development and the development
of a sense of identity (Vitelli, 2013). A registered dietician Julie
Hanson stated, "If kids do not feel good about their bodies, they
may focus too much on trying to change them, which can lead to
eating disorders™ (gt from Lampros, 2015). In fact, body image is

central to adolescent girls’ self-definition, because they have been



socialized to believe that appearance is an important basis for self-
evaluation and for evaluation by others (Thompson, Heinberg, Alt-
abe, & Tantleff-Dunn, 1999, 452).

In short, these evidences show how the media is manipu-
lating and creates illusion to make us think the images in the media
is reality. Most especially adolescent females and males who are
the most innocent and sensitive in this age. Retouched images and
false ads could cause harm to the society and In short, the de-
mands of beauty routines are increasing, with perceptions of what
we think is so called ‘normal’ body are rapidly changing fast. As a
result, we are expected to keep up with the beauty routines, how-
ever the beauty standards are becoming harder to attain. Because
of these adolescent female and males are pressured to keep up
with the trend. It's doesn't help when all we see in the media are re-
touched bodies and faces and false ads flaunting around the me-
dia.
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Media effect on body and beauty image

The media has now become a major part of our life and we can’t
zeem to go a day without it. However, with many new innovations does
the media help influence on how we perceive curselves? The purpose of
this study is to validate the media’s influence on beauty and body image.
To do so, the research will conduct a survey portraying how the media im-
pacts our perspective of how we should look. Throughout the essay, it will
explain the steps to how the researcher collected data through surveys and
howr the primary data will be structured. developed and analyzed.

First, the researcher began by creating a general research topic,
“Media effect on beauty and body tmage™ along with a research question,
“*How does the media influence our perspective on beauty and body im-
age”. MNext, the researcher started collecting data by conducting a survey
through Survey Monkey. The survey includes 10 questions to help support
the rezearch gquestion. It contains personal opinions about the participant™s
zatisfaction with their body parts and types of media used. The survey was
edited 2 times by peers and instructor through the course’s survey link be-
fore being approved. Additionally, the researcher plans to approximately
have 40 students in Northern Marianas College participate in the survey.
If less than 40 participated by the expected date, the researcher plans to
extend and let it open for 1 more week.

hloreover, by November 20 - 27, the researcher planned to ana-
Iyze the data The researcher will analyze the collected survey through
Mlicrosoft Excel in order to calculate the percentage and divide the differ-
ent responses. The responses with multiple choices will be inputted in ei-

ther a bar or pie graph to help the researcher identifyy the different feed-

backs. As for open-ended questions, the rezearcher quotes it in the re-
zearch paper. Finally, on Wovember 28, the researcher will start writing
and inputting all the results and feedbacks from the survey in the research
paper.

Planning efficiently would make the primary research on media
effect on body and beavty image successful. Through collecting data by
surveys and gathering the participant™s feedbacks the research will be
proven accurate. So far, the researcher has begun distributing the survey
to random students in Northern Marianas College by sending through wvia
messenger. After collecting the responses from the participants,_ it will
soon be analyzed. Analyzing data from the survey will hopefully be done
by MNovember 27,



23 Fitzjohn's Avenue
Hampstead

London

United Kingdom
MNW3 51Y

October 21, 2017

Dear Dr. Susie Orbach

Iy name is Rachel Cotin. | am a business management major in Morth-
ern Marianas College. I'm doing a research project for my english com-
position class, and I'm writing this letter to request for assistance dealing
with the topic media effect on beauty and body image. Based from your
profession and skills, | would like to ask for your personal opinions to-
wards the media effect on beauty and body perspective. If you're availa-
ble ar have spare time, | would love to have a short interview with you
by online chat via messenger or skype.

If you're willing to do an interview, please feel free to email me. | will try
to be flexible with my time. | have also attached a brief guestionnaire in
case you do not have enough time to chat online perhaps you can take a
few minutes of your time to respond to some questions.

Sincerely

Rachel Cotin
rachel_marianas@my.marianas.edu

Cuestionare (3 questions): Media effect on beauty and body image

1. Inyour opinion, who/what do you think the idea of "the perfect
body" is more influenced by?

2. Has the media affected yvour personal view of beauty and self-
attractiveness?

3. Do you believe that the media plays a role in lowering people's
zelf-esteem?




Maggie Wykes
University of Sheffield, UK

October 21, 2017

Dear Maggie Wykes

My name is Rachel Cotin. | am a business management major in Morth-
ern Marianas College I’'m doing a research project for my english compo-
sition class, and I'm writing this letter torequest for assistance dealing
with the topic media effect on beauty and body image. Based from your
profession and skills, | would like to ask for your personal opinions to-
wards the media effect on beauty and body perspective. If yvou’'re availa-
ble ar hawve spare time, | would lowve to have a short interview with you
by online chat via messenger or skype.

If you're willing to do an interview, please feel free to email me. | will try
to be flexible with my time. | have also attached a brief guestionnaire in

case you do not have enough time to chat anline perhaps you can take a
few minutes of your time to respond to some questions.

Sincerely

Rachel Cotin
rachel_marianas@my_marianas.edu

Address Information

October 21, 2017

Contact Information

Dear Mrs. Jaci Wightman

My name is Rachel Cotin. | am a business management major in MNorth-
ern Marianas College.l'm doing a research project for my english compo-
sition class, and I'm writing this letter torequest for assistance dealing
with the topic media effect on beauty and body image. Based from your
profession and skills, | would like to ask for your personal opinions to-
wards the media effect on beauty and body perspective. If yvou’'re availa-
ble aor have spare time, | would love to have a short interview with you
by online chat via messenger ar skype.

If you're willing to do an interview, please feel free to email me. | will try
to be flexible with my time._ | have also attached a brief guestionnaire in
case you do not have enough time to chat online perhaps you can take a
few minutes of your time to respond to some questions.

Sincerely

Rachel Cotin
rachel.marianas@my.marianas.edu
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Teen Pregnancy

Teen pregnancy is a major problem in today's society.
Many teenagers are sexually active and it often leads to either a
planned or unplanned pregnancy. According to a research, "91% of
pregnancies ages 15-17-year-old are unintended pregnancy”. Teen
pregnancy affects millions of young teens around the world. This
can cause a new chapter of happiness or a lifetime of regret. A
teenage pregnancy can change a young girl's life. Becoming a par-
ent is a huge responsibility and in order to raise a child, it involves
lots of patience and sacrifices. Early pregnancy causes endless
problems such as financial problems and substance abuse. With
these situations, it affects the teen mom to become responsible and

mature in a early age.

Teen parents would be facing numerous challenges deal-
ing with finances. Many teen moms usually drop out of school. COnly
about 51% of teen moms earn a high school diploma compared to
89% of female students who did not give birth as a teen {The drop-
out crisis and teen pregnancy, 2011). Additionally, most teens have
not started earning even before childbirth. According to the Bureau
of Labor Statistics, "high school dropouts have weekly earnings of
only 3471, compared to high school graduates who eam $652
weekly™. It will be especially difficult for mothers who live in poverty,
relying the baby's expenses through welfare programs or child
care. After childbirth, many bills pile up such as medical bill. When
the parents don’t have insurance to cover maternity care, the child

and the family is burdened to pay for birth and postpartum care.

Moreover, having a child is extremely stressful, especially
to teens wheo aren’t mentally and physically ready to be a mother.
This stress adds to the fact that teenagers are often immature and
can leads to a high chance of substance abuse. Mearly 59% preg-
nant teens have been reported to have used one or more sub-
stances in the previous 12 months, compared to no pregnant teens
(35%). The most commonly used substance is alcohol, followed by
cannabis and cocaine (Many Pregnant Teens Use Alcohol and
Drugs, Study Finds, 2015). Teen mom is more likely turn to drugs
and alcohol to avoid reality and their problems. It also affects the
child, if the mother is a drugs and alcohol addict. There's a possibil-
ity the child would be rebellious with the result of a neglected par-

ent.

In contrast, becoming a teen mother can be difficult how-
ever, throughout all the challenges that comes, it lets them become
mature and responsible in such an early age. *"Having responsibility
for things that matter and that contribute to the welfare of others is
part of a teen’s preparation for the future. It transforms the way
they have been known to be and makes them a new person in all
the aspects of their life.” (How Teens Become Responsible Adults,
2014). Most often, teen mothers face the difficulty of managing
school, work and taking care of a baby. The MTWV Twv show “16 and
pregnant” is a great example to spread awareness of how life of a
teen mom would look like. It's a reality show that that follows a teen

mom’s life and shows the obstacles and challenges they faced be-



fore and after pregnancy. One of the most influential mom in the re-
ality show is Catelyn. She gave up her child for adoption right after
she gave birth. She felt like her child deserves a much better life
under somebody’s care. Despite of giving her child for adoption,

she still keeps in touch with her baby's foster parents.

Society views teen pregnancy as a crime. However, in
some areas around the world, early pregnancies are considered a
blessing. Teen pregnancy impacits a young teen’'s life, it forces
them to become an adult, including having to face the responsibility
of financial preblems. With all the stress that brings of being a teen
mother, it causes them to turn to substance abuse. With young girls
being pregnant in such a young age, it lets the teen become re-
sponsible and mature not only for herself, but also for the baby. It
changes you as a person to be better for your child. Overall, being
cautious and responsible about sexual intercourse in a young age
is very important. You should be aware of the choices you make

and the consequences of teen pregnancy.
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Abstract

Thi=s is a quantitative study that explains the connection between
the influence media has on society regarding beauty and body
image. It also explains, if women and men feel the media
accurately portrays the ideal looks and body shape in maga=zines
and social medias. As well as if these images influenced them to
imitate the look or change their lifestyles to look like them. Students
in Morthern Marianas College participated in a survey owver a span
of two weeks. The results showed mixed opinions towards the
study. There are few individuals who care about their looks due to
being pressured with all media play. Howewver, there are also other

people who doesn’t care about what society think.
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Reflection

In the beginning of the semester, | struggled to
keep up with all the work assigned each week since
writing has been always one of my weaknesses. | would
never submit an essay if | feel like it isn't ready or com-
pleted. | soon later found out we were expected io cre-
ate a research report. The writing process was difficult
at first, especially when | wasn't able to decide on a re-

search topic early. It made me behind on some work.

I've gone through so many trials regarding on my
research topic. At first | chose the topic plastic surgery
but it had to be involved or related to Saipan. So, |

switched it up to diabetes. However, | was informed by

the instructor that the topic was overused. In the end, |
ended up with media effect towards beauty and body

image as my research topic.

We also had other writing practices during the
course._ It helped enhance with my writing skills but it
wasn’t a huge improvement. The 4 essay done, sur-
rounded each section on the research. The essays in-
clude process, abstract, expository, argument and per-
suasive. These essay will eventually be useful for future

use.

Regarding the research and study outcome, |
feel like my final research report isn’t complete. If | had
enough time, and proper research and findings, | would
be satisfied with my work. With the time given, there is
maore to be done. | believe it was one of my biggest mis-
take. | took my time with my literature research and

didn’t bother to organize my data well. In the future, if |



ever make another research report, | would know what

to do and prepare for.

With our final week, | will remember all the les-
sons and lectures done throughout the course. It al-
lowed me to critically reflect upon the way my writing
skills stands. Along with the writing process for the re-
search report. It will eventually enable us to express our

knowledge towards the concept and methods in an es-

say.
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Abstract

This is a guantitative study that explains the connection betweaen the
influence media has on society regarding beauty and body image. It also
explains, if women and men Teel the madia accurately portrays the ideal

looks and body shape in magazines and social medias. As well as if these
images influenced tham to imitate the look or change their lifestyles to look
like them. Students in Northern Marianas College pariicipated in a survey
over a span of two weeks. The resulis showed mied opinions towards the
study_ There are few individuals who care about their looks due to being
pressured with all media play. Howewer, there are also other people who
doesn't care about what society think.

Introduction

The media is a great way to connact with others, share opinions,
experiences and entertain us in our everyday lives. However, the media
have portrayed beauty and body image in a negative way. People are ex-
posed to countless images. Magazines, billboards, social media and TV all
display an attractive, tall and thin women or muscular, lean men. “We are
constantly surrounded by all sorts of media and we construct our identities
in part through media images we see,” says Arielle Cutler (2010, para. 3).
The more our society is exposed to thin-ideal physical beauty and body,
the more we are dissatisfied with our overall self. Following this essay, you
will see a compleie plan of research that will be conducted over the course
of 12 weeks. The study will further investigate and validate whether or not
media affects the ideals of beauty and body portrayal.

The present study will determine whether women and men feel
the media accurately porirays the ideal looks and body shape in maga-



zines and social medias. The study will alzo investigate if media images in-
fluence individuals to imitate their appearance or either change lifestyles to
look like them. Students studying in Morthern Marianas College are asked
to participate in this study. It helped gather opinions based on body satis-
faction, comparison with the media, types of media used and most influan-
tial media used. Below is a schedule and process of the study.
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The evolution of ideal body and physical beauty has changed
aver the years. Each era had different ideals based from what is shown on
the media. Before social medias existed, television and movies were
widely popular back then. Actresses and actors were looked up to as sex
symbols. So the physical qualities we embrace today are often different
with those from previous generations. From 1810 to 1960's: Gibson girls,
Marilyn Monroe, Elvis Fresley and Twiggy where celebrities everyone
wanted to look and be like (Hart, 2015). Today, modem people live in a
media-saturated culture. As Tina Fey wrote in Bossy panis, “Now every girl
iz expected to have Caucasian blue eyves, full Spanish lips, a classic buiton
nose, hairless Asian skin with a California tan, a Jamaican dance hall ass,
long Swedish legs, small Japanese feet, the abs of a lesbian gym owner,
the hips of a nine-year-old boy, the arms of Michelle Obama, and doll tits.",
(Hart, 2015, para. 21).

There are Media Literacy programs such as Mational Organiza-
tion Inc., which is designed to help women and men to look behind the
scenes and messages that adverisements produce in order to reconcile

their own bodies with the view of “perfection” presented by the media. Ac-
cording to Arielle Cutler, "Media literacy programs promote an understand-
ing of the effect media has on individual consumers and society at large.
These programs aim to reveal the ideologies and messages embeaddad in
the media images that we encounter on a daily basis.” (Ossola, 2010, para.
6). “WWhen all you see is a body type that only two percent of the population
has, it's difficult to remember what's real and what's reasonable to expect
of yourself and everyone else.” Arielle Culler continues (Ossola, 2010, pg.
5).

Today, society has drastically cared more about looking good and
keeping up with the current tfrends. Everyone has different body types and
features, so it's unfair if society were to judge you based from what media
call as the perfect ideal image of a body and beauty. ldeals, like everything
glse in pop culture, are a trend. It's extremely important to be satisfied with
one self's physical features. Being different is all right, it's what makes a
person unigue.



Literature Review

Crver the years, the media has presented sexually based
images through movies, Television, and social medias. They let
viewers think of false expectations, illusion and information about
the truth of the physical body in the real world. Although the media
has changed the way we view things, it however has a negative im-
pact on an individual’'s perspective on body and beauty image. The
media displays unrealistic body images and misleading advertise-

ments which would most likely victimize adolescent boys and girls.

In reality, many desire to look as perfect as the unrealistic
models shown on the media. The models are typically slim, tall,
light skinned, and digitally altered to a more unrealistic proportions.
The more we look at these images of others and then look to find
those same idealized characteristics in ourselves and dom’t find
them, the worse we feel about ourselves. Based from an ad critic

Jean Kilbourne, "Women and girls compare themselves to these

images every day and failure to live up to them is inevitable be-
cause they are based on a flawlessness that doesn't exist” (2015,
qt on para.4). Also a statistic shows “one in four people is de-
pressed about their body, a third of women say they would sacrifice
a year of life to achieve the ideal body weight and shape, and al-
most half of girls in a recent survey think the pressure to look good
is the worst part of being female” (Swinson, 2011, para. 3). The
more discontent with how we measure up to the media’s standard

of beauty, the more negative we perceive ourselves.

Mot to mention, ads particularly for fashion and cosmetics
are often misleading. Children and teens are exposed fo over
25,000 ads in a year, and companies spend over $17 billion a year
on marketing toward children and teens. It's been reported that at
least one out of every four advertisements sends a message about
attractiveness. (Zeiger, n.d}). Many misleading ads persuade wrong
eating habits and makes males and females think that those with
ideal body images have perfect lives. In this case, many luxury
fashion labels and cosmetic brands around the globe have been
using unhealthy looking models to capture female and male audi-
ence. Additionally, Rita Ching, a deputy executive director of The
Vilomen’s Foundation notes, "Most ad campaigns from fithness cen-
tres are sending unrealistic ideas of what a perfect figure should be
to the public. Mot only do they imply that slim, or even skinny,
equals beautiful, they also say that less skinny models are inferior”
(Chan, 2014, para. 8). Since then slim figures and fair skin have al-

ways been the social standard of beauty.



Then again, with all the media exposure in adolescent boys
and girls, they appear to be impacted the most. They are especially
vulnerable to the media due to the biological changes undergoing
in their bodies during puberty. In addition, the media plays an im-
portant role in their personality development and the development
of a sense of identity (Vitelli, 2013). A registered dietician Julie
Hanson stated, "If kids do not feel good about their bodies, they
may focus too much on trying to change them, which can lead to
eating disorders™ (gt from Lampros, 2015}, In fact, body image is
central to adolescent girls’' self-definition, because they have been
socialized to believe that appearance is an important basis for self-
evaluation and for evaluation by others {Thompson, Heinberg, Alt-
abe, & Tantleff-Dunn, 1999, pg. 452). These evidences show how
the media is manipulating and creates illusion to make us think the
images in the media is reality. Most especially adolescent females
and males who are the most innocent and sensitive in this age.

Retouched images and false ads could especially harm them

In short, the demands of beauty routines are increasing,
with perceptions of what we think is so called ‘normal body are
rapidly changing fast. As a result, we are expected to keep up with
the beauty routines, however the beauty standards are becoming
harder to attain. Because of these adolescent female and males
are pressured to keep up with the trend. It's doesn't help when all
we see in the media are retouched bodies and faces and false ads

flaunting around the media.

Research Questions:

1. How does the media influence our perspective on beauty and
body image?

Hypothesis:

H1: Women and men compare themselves with the images shown
in the media.

H2: The internet or social media is the most influential media.

H3: Men and women changed a specific appearance or lifestyle af-
ter watching or seeing something in the media.



Methodology

The media has now become a major part of our life and we
can't seem fo go a day without it. Howewver, with many new innova-
tions does the media help influence on how we perceive ourselves?
The purpose of this study is to validate the media’s influence on
beauty and body image. To do so, the researcher conducted an
online survey portraying how the media impacts our perspective of
how we should look. Throughout the essay, it will explain the steps
to how the researcher collected data and how the primary data was
structured, developed and analyzed.

The researcher began by creating a general research topic,
“Media effect on beauty and body image™ along with a research
question, "How does the media influence our perspective on beauty
and body image®. Mext, the researcher started collecting data by
conducting an online survey through Survey Monkey. The survey
includes 10 gquestions to help support the research question. It con-
tains personal opinions about the participant’s satisfaction with their
body parts and types of media vused. Students in Northern Maria-
nas College took part in the study and was done during their free
time. Females and males of all ages were open to participate in or-
der to gather different opinions from both genders. The online sur-
vey takes approximately 3-5 minutes to be done. Before distributing

the online survey, it was edited 2 times by peers and instructor

through the course’s survey link before being approved. Addition-
ally, a total of 40 students in Morthern Marianas College took part in
the online survey.

The researcher analyzed the collected answers through Mi-
crosoft Excel in order to calculate the percentage and divide the re-
sponses. The responses with multiple choices will be inputted in ei-
ther a bar or pie graph to help the researcher identify the feed-
backs. As for open-ended questions, the researcher included it on
the research paper.

Flanning efficiently would make the primary research on
media effect on body and beauty image successful. By collecting
data through surveys and gathering participant's feedbacks, the

study will be proven accurate.



Findings
Hypothesis 1:

The first hypothesis was that women and men compare
themselves with the images shown in the media. On the online sur-
vey conducted, it revealed that both gender do not compare them-
selves with images from the media. About 40.54% responded yes
and 59 46% answered no. It's a significantly 18.92% difference.
The anline survey did not indicate the number of male and females
who responded no or yes. (see table 1)

Table 1

women and men compare themselves with the images shown in the me-

dia.
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Hypothesis 2:

The second research hypothesis was that the internet or
social media is the most influential media. On the online survey
conducted, it revealed that the internet is the most used and is vul-
nerable to images that displays ideal bodies and physical beauty.

Based on the online survey 32.35 % or 29 respondents choose the

internet, 26.47% or & respondents picked Magazines/books/Mews-

papers and 58.82% or 20 respondents decided on Movies/Telewvi-
sion. (See Table 2)

Table 2

The internet or social media is the most influential media.
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Hypothesis 3:

The third research hypothesis was that men and women
changed a specific appearance or lifestyle after watching or seeing
something in the media. On the online survey conducted, it re-
vealed that both gender has tried changing their look or lifestyle.
(Mo = 39.47% or 15 respondents), (Changed Hairstyle = 24 21% or
13 respondents), (Changed Clothing Style = 42 11% or 16 re-
spondents), (Put an Makeup = 23 .68% or 9 respondents), (Started
exercising daily = 28.95% or 11 respondents), (Begin a diet =
36.84% or 14 respondents). The study shows how individuals have
tried changing something in themselves. There is a 2.64% differ-
ence with females and males who answered between "no” and who
picked changed clothing style. (See Table 3)

Table 3:



Men and women changed a specific appearance or lifestyle after

watching or seeing something in the media.
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Analysis Critique

There were some limitations to this study. First, there was
not enough time to conduct the experiment with more participants
for the online survey. As this research developed in a span of 12
weeks. | hope | had more time to gather more data. Also, it's hard
to direct and prove if the media has affected beauty and body ide-
als as questions on the online survey didn’t directly answer the data
I needed. Even though the surveys were anonymous, some gues-
tions were not answered, which made me it hard for me to find find-

ings.

Future research is needed to better examines the effects

that the media has on

Individuals. Body satisfaction and self-esteem should have been

studied more closely. Since each gender is affected with the stand-
ard ideal portrayed, studying this topic would be helpful. Gender dif-
ferences should be explored in order to better understand the pres-

sures they struggle with.
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Online SUW’E? 3. In a typical day, about how much timne do you spend veing the media

4. Which of the following zocial networking sitez’appz do you currently hawve

accounts withT (Select all that apply)
Facelook
Inztzgrarm

Enapchat
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4. Do youo compare yourself to women'men in the media?
L

Tes

~

Ho

Pl.e:uz-s:plainm:we:l

7. What madia has the strongest influence in you? (Selact all that appliec)
0O

—
—

Oither {pleaze specii)

Magarinsz/ Booclkzmeaampapes

Mlovies Televizion

B. Have vou ever changed yourzelf bacauze of zomething or someone you sawr in
the media? (Select all that applies)

a e

- Changed Hairztyl=

- Changsd Clothing style
= Fuoz on Makeup

O Etarted sxercizing daily
=

Begin a dist

Other {pleaze :pctif:.r)l

F. Do youo think the madia haz an effect on the way we percarve oor zelfz? Fleaze

explain ansvwrar.




10. In today's zsociety, do you think the beauty'body standards has chanpgead

conxparad to 5 to 10 yearz ago in of vro i wranting to look good?

Pleaze explain answer.

End of document



